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The donor or patron has
had experiences that are
relevant and touch them
on an emotional level.
Those experiences are
powerful enough to
promote advocacy.

The purchase is more
than just the
commitment to choose a
provider. It is the entire
experience. Living up to
expectations will
promote repeat visits.

The prospect is ready to
learn more. This is the
pre-commitment
nurturing period.
Everything you say and
do is being evaluated
and if it is consistent
they will be ready to
take the first step to
donate, volunteer, or
patronize your
organization.
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